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A SURVEY OF POLITICAL BROADCASTING IN THE Bn 
PRIMARY AND GENERAL ELECTION CAMPAIGNS OF 1966 


Check one: AM[_] IF NON-COMMERCIAL, CHECK [X] 


i 


STATION CALL LETTERS *- LOCATION(city) -.. 


“SUBMITTED By: (Name) 


* Signature of licensee or a person authorized to sign on behalf of the licensee. 


IF YOUR STATION DID NOT CARRY ANY CANDIDATES OR THEIR SUPPORTERS OR ANNOUNCEMENTS FOR CANDIDATES 
AND DID NOT ITSELF EDITORIALIZE FOR OR AGAINST ANY CANDIDATE, CHECK HERE AND PROCEED NO FURTHER: 


NO POLITICAL BROADCASTING [X] 


PART | 
A. PROGRAM TIME AND ANNOUNCEMENTS PAID FOR BY CANDIDATES OR SUPPORTERS 


TOTAL AMOUNT OF TOTAL CHARGES TOTAL NUMBER OF | TOTAL CHARGES FOR 
PROGRAM TIME FOR PROGRAM ANNOUNCEMENTS ANNOUNCEMENTS 
(D0 NOT INCLUDE TIME (ROUND (REPORT NUMBER (ROUND TO NEAREST 
TIME FOR TO NEAREST NOT TIME FOR DOLLAR) 

ANNOUNCEMENTS) DOLLAR) ANNOUNCEMENTS) 


(in minutes) 


q) 


LINE NO, 


(a) In Primary Campaigns 


Republican 


Democratic 


(b) In General Election 


Campaigns 


Republican 


Democratic 


(c) Total Both Campaigns 


Republican (lines 1+ 5)... 


Democratic (lines 2 + 6) ........ 


Other (lines 3 +7) 


Total (lines 4+ 8)... 


B. PROGRAM TIME FREE OF CHARGE TO CANDIDATES OR SUPPORTERS 


General 
Election 
Campaigns 


(2) 


Total amount of sustaining 


time: Gin minutes) .o.<222..-.pcbeveseeser 


Total amount of time for 
candidates or supporters 

on commercially sponsored 
programs (e.g., local ‘‘Meet 
the Press’’ type programs) 
In minutes 


am 


C. EDITORIALIZING 


Primary Campaigns General Election Campaigns 


) 


Did station editorialize in 
support of or against any 
political icahdidate?. .s:.sice-s,ccececsseaseacess 


If answer is yes, indicate the 
number of editorials, and the 
number of reply statements 


(Check) 


yes [] no (] 


No. of No. of reply 
Editorials statements 


PART Il 


TIME DEVOTED TO APPEARANCES OF CANDIDATES ONLY 
(Do not include appearances of supporters) 


U.S. U. S. 
Senator Representative Governor 
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A. PRIMARY CAMPAIGNS 
Candidate Appearances Only 
1. Time paid for by Candidates or Supporters: 
Total amount of program time 
1 for candidates (in minutes) ..........4.-se0ee0ees 
2. Program Time Free of Charge to Candidates 
and Supporters (not paid for by candidates or 
their supporters): 
a. Sustaining program time: 
Total amount of program time for 
2 candidates (in minutes)..........sssseseseeseeseees 
b. Program time on commercially sponsored 
programs (e.g., local ‘‘Meet the Press’’ 
type programs): 
Total amount of program time for candidates 
3 Gin minutes cree yaccihatecasacss one etcr ates sr aseces — 
B. GENERAL ELECTION CAMPAIGNS 
Candidate Appearances Only 
1. Time paid for by Candidates or Supporters: 
Total amount of program time 
4 for candidates (in minutes) ..,.......:20sesee sees 
2. Program Time Free of Charge to tes 
and Supporters (not paid for by candidates 
or their supporters): 
a. Sustaining program time: 
Total amount of program time for 
5 candidates (in minutes) .......-.seseseseeerneeeees 
b. Program time on commercially sponsored 
programs (e.g., local ‘“‘Meet the Press’”’ 
type programs); 
Total amount of program time for 
6 candidates (in minutes) ...........csssereeeneeeees 
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